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(AfMiliated to University of Mumbai}

RE-ACCREDITED GRADE “A" BY NAAC (3™ CYCLE)
BOARD OF STUDIES
SYLLABUS FOR
BACHELOR OF MANAGEMENT STUDIES (B.M.5.)

(WITH EFFECT FROM THE ACADEMIC YEAR 2023-2024)

OBJECTIVES OF THE PROGRAMME:

I. Toimpart and appreciate thorough knowledge of business and its surroundings.

Il

To develop the professional attitude with aptitude, skills, and competence required to
execule and evaluate decisions, policies and sirategics.

Lid

To provide exposure 1o the operational environment of business

-

To develop future managers with skills to cope with changing market needs

3. Tomerease the Industry-Academia interface.

FROGRAM OUTCOME:
Upon completion of the BMS program, students will possess the following capabilities:

I. Acquire fundamental knowledge and practical understanding of management education
applicable to the current global context.

2. Acquire knowledge and competencies o leverage opportunities n management profiession.
3. Recognize the interconnectedness of different management functions.

4, Dhisplay professionalism, self-awareness, and effective communication aptitudes.

5. Understand the ethical implications associated with business decision-making.

6, Develop comprehensive analytical and problem-solving skills.




SCHEME OF MODULES

SEMESTER I
S No | Course code I Credits | Course Name
I Major Department Specific Coorse (DSC)

U2IMSINMI0 04

| PRINCIFLES OF MANAGEMENT

U24MSIMJ02 02

|
INTRODUCTION TO FINANCIAL
ACCOUNTING

[
Minor Depariment Specific

n Course
T - ‘ NIL
N | Open Electives (OF) Generic Electives
{ |v2eBEiEm1 |0z | BUSINESS ECONOMICS- 1
1 UzcOMIERZ |02 : BUSINESS LAW-I
Iy YOCATIONAL COURSE (VC) & SKILL ENHANCEMENT COURSE (SEC)
) U4MSIVSCO! |02 | QUANTITATIVE TECHNIQUES IN
| MANAGEMENT — I
:  UMMSISECO1I |02 INTRODUCTION TO OFFICE 3651
v ARBILITY ENHANCEMENT COURSE(AECYVALUE EDUCATION COURSE (YEC) /
INDIAN KNOWLEDGE SYATEM (1KS)
1 |UMMSIAECOL (02 BUSINESS COMMUNICATION -1
2 |UMMSIVECDI (02 | UNDERSTANDING INDIAN SOCIETY &
CONSTITUTIONAL VALUES
S | UZMMSHKSOI |02 | INDIAN MANAGEMENT THOUGHTS AND
PRACTICES
VI | CO-CURRICURAL COURSES (CC)

L24CCIPS01 0z

UNLOCKING POWER OF SELF




UZ4CCIDLLED!

DLLE

UZ4CCINSS0

NSS

TOTAL CREDITS

12




COURSE CODE: U24MS1MI01

PRINCIPLES OF MANAGEMENT

credii = 15 leciures
lecture is &0 minutes

Dhjectivies:

[
[
[

Integrate management principles into management practices.

COURSE CREDIT: 04

Assess managerial practices and choices relative to ethical principles and standards,

Specily how the managerial tasks of planning, organizing, and controlling can be executed ina

varicty of circumstances,

Dietermine the most effective action to take in specific situations,

5r. No Syllabus N,
of
lectar
=]

L] Module -1- Introduction to Management 15
Management: Concept. Significance, Role & Skiills, Levels of
Management, Concepts of PODSCORE, Managerial Grid.

Evolution of Management thoughts, Contribution of F.W
Taylor, Henri Fayol and Contingency Approach.
0z Module-2 -Flanning and Decision Making 15

Planning: Meaning, Importance, Elements, Process, Limitations
and MBO,

Decizion Making: Meaning, Imporiance, Process, Techniques of
Diecision MMaking.




Module-3 ~Organicing

Organizing: Concepts, Strocture (Formal & Informal, Line &
Staff and Matrix), Meaning. Advantages and Limitations
Departmentation: Meaning, Basis and Significance

Span of Control: Meaning, Graicunas Theory, Factors affecting
span of Control Centralization vs Decentralization

Drelegation: Authority & Responsibility relationship

15

L) Module=4 - Directing, Leadership, Co-ordination and

Controlling
= Directing: Meaning and Process
= Leadership: Meaning, Styles and Oualities of Good Leader
= Co~ordination a5 an Essence of Management
* Controlling: Meaning, Process and Technigues
= Recent Trends: Green Management & CSR

15

= = =2 =3

References:

Principles of Management, Tripathi Reddy, Tata Me Grew Hill
Management Text & Cases, FSP Rao, Excel Books, Delhi
Management Concepis and (08, P 8§ Rao & N V Shah, Ajab Pustokalayva

Essemtials of Mararemen!, Kooniz Il & W, Mc. Grew Hill, New York




SCHEME DOF EXAMINATION

The scheme of examination shull be divided into two parts:

[0 Unternzl assessment 40% i.e. 40 marks

0 Semester end examination 60%% i.c. 60 marks

(A) Internal Assessment 40 marks

Description

Mark

Internal tesis of 20 marks each
2.1 Multiple choice QuestionsTrue or False = 10 Marks
2.2, Attempt 2 guestions out of 3 guestions (5 marks each) 10 Marks

20

Case Study/ Case-let’ Situation Analysis = (Group Activity or Individual
Activity)'Class Test! Open Book Test' Group Discussion! Role Play/ Story
Telling/ Presentation/ Written Home Assignment/ Industry Analysis —
(Group Activity or Individual Activity)' Literature Review! Book Review/
[n-depth Viva Quiz’ Student Driven Activities’ Newspaper reading/ Report
WritingPrecis Writing. (Any one of these)

Class Participation

Total




B) Semester end examination 60 marks

PAPER PATTERN
Duration : 2 hours
Total Marks: 60
(3.1 15 marks OR 15 marks 15 Marks
Q.2 15 marks OR 15 marks 15 Marks
2.3 15 marks OR 15 marks 15 Marks
0.4 15 marks OR 15 marks I5 Marks
Total o0
Mote:

1.0.1,2 and 3 - |5 marks question may be divided into sub questions of 7 and B or 10
and 5, if required.

2. (3.4 May include theory (short notes) (Any 3 out of 5) /Case Study in onc of the
options,

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of

i) in semester end examination.




INTRODUCTION TO FINANCIAL ACCOUNTING

COURSE CODE: 124051 M.I02 COURSE CREDTT: 02
1 credit - 15 leciures

1 lecture- &0 minutes

Dhjectives

]] To understand the basic concept in bookkeeping and accountancy

]] To impart knowledge on passing of journal entries and converting the journel entries into ledger
i] T learn the concept of depreciation and its application
0

Tao hearn the preparation of trial balance and final accounts

Sr. No Syllabus Ko, of

Module -1- Introduction to Financial Accounting

01 15

D Meaning and Scope of Accounting: Weed and
development, definition: Book Keeping and accounting,
Persons interested in accounting. Branches of

accounting, Objectives of Accounting.

D Accounting principles: Introductions 1o Concepls and

conventions.

D Introduction to Accounting Standards: Meaning and
Scope)

% AS 1: Disclosure to Accounting Policies
£ AS 9: Revenue Recognition.
€ AS 10: Accounting for Fixed Assets,

[l [niernational Financial Keporting Standards (IFRS):

[ntroduction to [FRS

% 1AS-1: Presentation of Financial Statements (Basic
Knowledge)




¥ 1AS-2: Inventories (Basic K npwledge)

Module-2 - Accounting Transactions
LLF] 15

u Accounting transactions: Accounting cvele, Journal,
Journal proper, Opening and closing entries,
Relationship between journal & ledger: Rules
regarding posting: Trial balance: Subsidiary books
(Purchase, Purchase Returns, Sales, Sales Remums &
cash book =Triple Column), Bank Reconciliation
Statement.

[I Expenditure: Classification of Expenditure- Capital,
revenie and Deferred Revenue expenditure Unusunl

expenses: Effects of emror: Criteria 1est,

|] Receipts; Capital receipt, Revenue receipt, distinction

berween capital receipts and revenue receipts

[I Profit or Loss: Revenue profit or loss, copital profit or

loss

Heferences:

Accounting Principles by R.M. Anthony and 1.8, Reece, Richard Irwin, Inc
Advance Accounts by Shukla and Grewal, 5. Chand and Company (P} Lid., New Delhi

Advanced Accountancy by R.L Gupea and M. Radhaswamy, 5. Chand and Company (P) Lid.,
Mew Delhi

Company Accounting Standards by Shrinivasan Anand, Taxman, Mew Dethi

Compendium of Statement and Standard of Accounting, ICAI

PlcGruw Hill Education Pyt Lid., Wew Delhi Business { f@%n
AR ]



SCHEME OF EXAMINATION

The scheme of examination shall be divided into two purts:

[ TInternal assessment 40% i.c. 40 marks

[0 Semester end examination G0% ie. 60 marks

(A) Internal Assessment 40 marks

Description

Marks

Imternal tests of 200 marks each
0.1 Multiple choice QuestionsTrue or False - L0 Marks
0.2, Attempt 2 guestions out of 3 questions (5 marks each) 10 Marks

Case Study/ Case-let! Situation Analysis — ({Group Activity or Individial
Activity)/Class Test/ Open Book Test/ Group Discussion’ Role Play/ Story
Telling/ Presemation’ Wrilten Home Assignment/ Indusiry Analysis—
{Group Activity or Individual Activity)' Literature Review' Book Review/
In-depth Viva/ Quiz! Student Driven Activities’ Newspaper reading’ Report
Writing/Precis Writing. (Any one of these)

Total




B) Semester end examination 60 marks

PAPER PATTERN
Duration : | hours
Total Marks: 30
.1 10 marks OR 10 marks 10 Marks
2.2 10 marks OR 10 marks 10 Marks
O3 10 marks 10 Marks

Twao short notes out of four Tor 5 marks each'’ numerical/ case
study

Total 30

Mote:
0.1, 2 - 10y marks question may be divided into sub questions if required.
1. Q.3 May include theory {shord notes) / Mumenical/ case study.

Passing criteria: Minimam 40% in Internal (8 out of 200 and 40% (12 out
of 30} in semester end cxamination.




Business Economics- [
COURSE CODE: U24BE1E0] COURSE CREDIT:
[ 14
1 eredit - 15 lectures
I leciure is 40 minuwtcs

Course Ohjectives:
*  Toexamine the basic principles of Business Economics and their applications in business
decisions
»  To orient siudents with cost, output and pricing decisions based on different market
siruciures.

Course Outcomes:
+ L Stadents will be able to explain basic principles of Business Economics and its applications
in the real world.

* L Students will be able to classify market structures with respect to various economic
variables.

5r No. Svilabus MNo. of
lectures

| Muodule <1 Fundamental Concepts and Business Decision Principles 15

#  Bcope and Importance of Business Economics, basic tools of Economic
Analyses,

* Demand and Supply Analyses-Various Concepis of Demand, Law of
Demand, Nature of Demand Curve under different markets, Law of
Supply.

= The basics of market demand, market supply and equilibrium price= shifts
in the demand and supply curves and equilibrium.

» Elasticity of Demand- significance, types and measurement of elasticity of
demand (Price, income cross and promotional)

¢ [(numerical illustrations, Case Studv)

2 Module-2: Production Function, Cost concepts and Market structure 15

o  Production function: Meaning, Types of Production Fonction, Concept of
isoguants, Theories of Production — Short Run Prodection Function-Law
of Variable Proportions, Long run production function and Laws of
Returns to Scale, Least Cost Factor Combination for a given output.

»  Cost concepls: Accounting cost and economic cost, implicit and explicit

cost, Opportunity Cost, fixed and variable cost - total, sverage and

marginal cost —Behavior of Cost and Cost Outpint Relationship in the

Short Run and Long Run (hypothetical numerical problems), LAC and

Leaming curve

Break even analysis (with business applications- case Smdies)

Market structure: Perfect Competition <Features, Firm as a price taker.

Monopoly = Features, Price Discrimination under Monopoly.

Menopolistic compelition: Features, Product differentiation.

=  (Migopolistic markets: key attributes of oligopoly - Collusive and non-

collusive oligopoly market. "




REFERENCES:

& Mchra, I'.L.: Manapgcrial Cconomica — Analysis, Mroblem and Cascs (5. Chand & Sons, M. Delhi,
20003

Hirchey .M., Managerial Economics, Thomson South western {2003)

Salvatore, D.: Managerial Economics in a global economy (Thomson South Western Singapore,
2001

Frank Robert. H, Bermanke. Ben 5., Principles of Economics (Tata MeGraw Hill {ed.3)

Gregory Mankiw., Principles of Economics, Thomson Southwestern (2002 reprint)

Samuelson & Mondhaus.: Economics {Tata MeGraw Hills, Mew Delhi, 2002)

Pal Sumitra, Managenal Economics cases and concepts (Macmillan, New Delhi 2004

SCHEME OF EXAMINATION

The scheme of examination shall be divided into two pans:
(A} Internal assessment 40% i.e, 20 marks
(B} Semester end examination 60%% i.e. 30 marks

(A) Inbernal Assessment 20 marks

Bescription Marks
Internal tests of 10 marks each 10
O L Multiple choice QuestionsTrue or False - 10 Marks
OR

02.1. Multiple choice Questions/ True or False - 5 Marks
0,2, Awempt | guestion out of 3 questions (5 marks each)- 5 Marks

One Project and Viva voce/Presentation/Case studies/Assignments 3

Attendance and Class hehavior 5

Total | 20

(B} External Assesament 30 marks
PAPER PATTERN

Duration-1Hr

Total Marks — 30

(2.1 10 marks OR 10 marks 1]

0.2 10 marks OR 10 marks 1]

Q.3 10 marks 10
Two short notes out of four for 5 marks each/ numerical/ case study

Total | 30

Mobe:
.1, 2 = 10 marks question may be divided into sub guestions iF required,
3.3 May include theory {short notes) / Mumerical! case study.

Passing eriteria: Minimaam 40%% in Internal (8 out of 200 and 40% (12 out of 30) in semester end
examination. T
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BUSINESS LAW-1

COURSE CODE: UZ4COMIED2 COURSE CREDIT: 02
I eredit - 5 leciures
I lecture=- 60 minwtes

Objectives

l] To gain knowledge of the branches of law which relate fo business transactions, certain corporate
bodies. and related matters

ﬂ Also (o understand the applications of these laws to practical commercial situations

Sr. Mo Syllabus Mo, of
lectur

e

Module -1- Indian Contract Act 1872
01 15
Contract Act, 1872: Essential elements of Contract;

Agreement and Contract — Capacity to Contract, Free consent,
consideration, lawful objects’ consideration, Breach of contract.
Remedies for breach of Contract.

Module-2 = Megotiable Instrument Act, [981:

Intreduction of Megotiable Instruments — Characterisiics of
negotiable instruments, Promissory notes, Bills of exchange,
Cheque,

Dvishonour of Chegue.

References:
E Elements of mercantile Law — N.ID.Kapoor
H Business Law = P.C. Tulsian T

D Business Law = 5% Gulshan

I] Indian contract Act— Dr. Aviar Singh

o

SCHEME OF EXAMINATION



The scheme of examination shall he divided into two parts:

0 Internal assessment 40% ie. 20 marks

O Semesier end examination 60% i.e. 30 marks

{A) Internal Assessment 20 marks

Description
Mark
E
Internal tests of 10 marks each Lo
01 Multiple choice QuestionsTrue or False - 5 Marks
2. Attempt | questions oat of 3 questions (3 marks each) 3 Marks
Case Sudy) Case-let! Situation Analysis — (Group Activity or Individual 5
Activity)/Class Test' Open Book Test! Group Discussion’ Role Play/ Story
Telling' Presentation Written Home Assignment! Industry Analysis -
{Grroup Activity or Individual Activity)' Literature Review! Book Review!
In=depth Yiva! Quiz’ Student Driven Activities' Mewspaper reading’ Report
Writing/Precis Writing, (Any one of these)
Class Participation 3
Tutal 0




B) Semester end examination 3 marks

PAPER PATTERN

Diration : 2 hours

Total Marks: 30

0.1 10 marks OR 10 marks 10 Marks

0.2 10 marks OR 10 marks 10 Murks

2.3 1 marks OR 10 marks 10 Marks

Total 30

Mote:
2.1 and 2 - 10 marks question may be divided into sub questions of 5 and 3, if required.
(2.3 May include theory (short notes) (Any 2 out of 3) /Case Study in one of the options,

Passing criferin: Minimum 40% in Internal {88 out of 20) and 40% (12 oot of 30) in semester end
eiamination.




QUANTITATIVE TECHNIQUE IN MANAGEMENT- |
COURSE CODE: U24MS1VSCal COURSE CREDIT: 02
COURSE NAME: Quantitative Analvsis [
I eredit - 15 lectares
I lecture is 60 minutes

Course Objectives:

[I To develop the students ability to deal with numerical and quantitative issues in business

[l To enable the use of statistical, graphical and slgebeaic technigues wherever relevant,

I] To have a proper understanding of Satistical applications in Economics and Management.

Unit

Details Leciures .

Presentation of Data

Introcduction iy Statistics, [ate, Tvpes of Data, Frequency Distribution:
Discrete and Continwous; Graph: Bar Déagram, Pie Chart, Histograms,
Frequency Curve,

Measures of Central Tendency

Arithmetic Mean, Median (Calculation and Graphical using Owives), Mods
(Caleulation and Graphical using Histogram). 13
Measures of Dispersion

Range with CoefTicient of Range, Quartiles with Coefficient of Quartiles,
atandard Deviation, Variance with CoelTictant of Vanation, Skewness snd
Bourtasis (Only Concepr).

Time Series

Least Square Method, Moving Averape Method, Determination of Seasons.
Index Numbers

Simple Aggregme Method, Weighted Aggrepare Method, Simple Average of 15
Price Helatives, Weighted Average of Price Relatives, Chain Base Index
Mumbers, Base Shifting, Cost of Living Index Mumber.

References:;
I] Statistics for Manegement by Bichard I Levie and Daeid 5 Rubin, Seventh Edition, Pegrson,
[I Fundamental of Applied Siatistics by & O Gupla and V. K Kapoor, Sultan Chand & Sons,

|] Statigtics by Muwrray B Spiegel omd Larey J Stephens, Third edition, Schauma's Outlines.




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

0 Internal assessment 40% ie. 20 marks

[ Semester end examination 60% i.e. 30 marks

{A) Internal Assessment 40 marks

Deseription

Mark

Internal tests of 10 marks each

1 Multiple cheice CruestionsTrue or False - 5 Marks
.2, Attempt | questions out of 3 questions (5 marks cach) 5 Marks

10

Case Sudy Case-let/ Sitluation Analysis = (Group Activity or Individual
Activitv)Class Test/ Open Book Test' Group Discussion’ Role Phay) Story
Telling' Presenration’ Written Home Assignment! Industry Analysis —

| Group Activity or Individual Activity)' Literature Review' Book Review!
In-depth Yiva' Quiz! Student Driven Activities’ Newspaper reading’ Bepont
Writing/Precis Writing. (Any one of these)

Class Participation

Total

20




B) Semester end examination 60 marks

FAFPER PATTERN

Duration : 2 hours
Total Marks: 30
Q.1 10 marks OR 10 marks 10 Marks
(22 10 marks R 10 marks 10 Marks
Q.3 10 marks OR 10 marks 10 Marks
Total 30
Note:
2. 2.1 and 2 - 10 marks question may be divided into sub-guestions of 5 and 3, if

required.

3, .3 May include theory (short notes) (Any 2 out of 3) /Case Siudy in one of the

pplions,

Passing criteria: Minimum 40% in Internal (08 out of 20) and 40%% (12 out

of 30} in semester-end examination.




INTRODUCTION TO OFFICE 3651

COVTRSE CODE: 124MS1SECN CIMTRSE CREMT: 02

COURSE NAME: INTRODUCTION TO OFFICE 3651
1 credit - 15 lectures
I lecture 15 6 minutes

Course Objectives:
I] Course participants will learn o wse and appldy the folfowing applications in instruction:
!1 Crutbook, One=Drive, Skype, Word, PowerPoint.

!] Developing comprefiensive skills with Microsoft applications 1o creste organized and productive coment.

Umit | Dretails Lectures

Word 365 Basic
Word 365 Advanced =
| PowerPoint: Basgics

PowerPoint: Enhancing and finalizing a presentation |

Dutlook: Email

Cutlook: Calendar, Tasks, People, and mone
OneNote 365

Cne-Dirive

15

References:

Withee, K., Reed, J., Withee, B. (2018). Office 365 for Dummies, United Kingdom: Wiley.

I] Wilson, K. (2018). Essential Office 365 Third Edition: The HHlusirated Guide to Using
[I Microsoft Office, United Kingdom: Elluminet Press,

Lambert, J. (2023). Microsoft Word Step by Step (Office 2021 and Microsoft 363). United
States: Pearson Education.

Holler, 1. {2022). The Microsoft Office 365 Bible: 9 Books in 1 ; the Most Updated and
Complete Guide o Excel, Word, PowerPoint, Outlook, OneMote, OneDrive, Teams, Access
and Publisher from Beginners (o Advanced. United Stotes: JTames Holler,

[1 Basham, 5. (2021). Microsoft Word in easy steps: Covers Microsoft Word in MS 363
suite. United Kingdom: In Easy Steps Limited.



SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

O Internal assessment 40% ie. 20 marks

[ Semester end examination 60% i.e. 30 marks

(A} Internal Assessment 20 marks

Description
Mark
8
Internal tests of 10 marks each I
2.1 Multiple choice Questions Trae or False - 3 Marks
(.2, Attemipt 1 questions ot of 3 questtons {5 marks each) 5 Marks
Case Study/ Case-let/ Situation Analysis — (Group Activity or Individual 5
Activity MClass Test! Open Book Test! Group Discussion’ Bole Play! Story
Telling' Presentation’ Written Home Assignment’ Industry Analysis —
(Group Activity or Individual Activity) Literature Review! Book Review!
In-depth Viva' Quiz' Student Driven Activities’ Newspaper reading’ Report
WritingPrecis Wrting. {Any one of these)
Class Participation 4
Tuoial ||




B} Semester end examination M marks
PFAPER PATTERN

Duration : 2 hours

Taotal Marks: 30

Q.1 10 marks OR 10 marks 10 Marks
0.2 10 marks OR 10 marks 10 Marks
0.3 10 marks QR 10 marks 10 Marks
Total 30

MNoge:

2.1 and 2 = 10 marks question may be divided into sub questions of 5 and 3, if required,
.3 May include theory (short notes) (Any 2 out of 3} /Case Study in one of the options,

Passing criteria: Minimum 40%, in Internal (08 out of 20) and 40% (11 oot
of 30} in semester end examination.




BRUSINESS COMMUNICATION-1
CONTRSE CONE: 1T24MS1AERCH COTRSTE, CREDIT: 02

I credit - 15 leciures
1 leeture is 60 miinules

Course Objectives:
H Enhancing the proficiency of speaking and writing of students.
H To Create Job-readiness among students.
I] To bridge the gap between campus and indusiry.
D To enhance the personal branding of students through digital media.
[

To demonstrate the overall communication skills of students in oday's business world,

|
Serial No. Syllabus Mo, of
Lectures
| o1 15

Module -1- Introduction to Business Communication

Concept of Communication: Meaning, Definition, Process,
Feedback.

Channels and Objectives of Communication: Channels
Formal and Informal- Vertical, Horizontal, Diagonal,
Cirmpevine,

Dhjectives of Commuanication,

Methods and Modes of Communication: Methods: Verbal
and Monverbal, Characteristics of Werbal Communication
Characteristics of Mon-verbal Communication, Business

i Etiquette, Modes; Computers and E- communication Video
and Satellite Conferencing and Little reference to traditional
modes,

Problens in Communication (Barriers to Communication:

Physical’ SemanticLanguage / Socio=-Culperal /
Pavchological / Bamers, Ways to Chvercome these Barriers.




0z

Listening: Importance of Listening Skills, Cultivating good 1
Listening Skills

Maodule 2 :Personnel Correspondence 13
Statement of Purpose

Fersonal Branding : Job Application Letter and
Resume, Linked in Profile Building, Face Book Profile
Building.letter of Acceptance of Job Offer, Letter of
Resignation.

Commercial Terms used in Business Communication.
Class ActivitiesProject: Digital Exhibition on Tools
Methods™Mediums/Barriers etc of Communication,

REFERENCES:

= | B3 =

Essentials of Business Communication ,Rajendra Pal and 1.5 Korlahalli, Sultan Chand and Sons
Publishing House.

Business Communication: A Practice (rriented Approach by Shalini Kalia Ex Al, Publisher : John
Wiley.

Business Communication -1 Nina Rov Choodhory Lektha Mambiar Seventh Revised Edition
2022 ¥ipul Prakasan.

Business Communication -1 D Neeta Chakravarty, Manan Prakashan.
You Are the Brand by Mike Kim, Wall Street Journal Forwarded by Todd Herman,
How to create Personal Branding without spending & forfune by Humphrey Snyvder,

Personal Branding : The Complete Step-by-Step Beginners Guide wo Build Your Brand in :
Facebook, Younsbe, Twitter and Instagram by Glary Clarke.

Linkedin for Personal Branding : The Ultimate Guide by Sandra Long, Amazon.in




SCHEME OF EXAMINATION

The scheme of examination shall be divided into bwo paris:

0 TInmternal assessment 40% Le. 20 marks

O Semester end examination 60% ie. 30 marks

(A) Internal Assessment 20 marks
Deseription
Mark
k]
Intecrnal tests of 10 marks cach 10
2.1 Multiple choice Questions True or False = 5 Marks
Q.2. Attempt | questions out of 3 questions (3 marks each) 3 Marks
Case Study’ Caze-ket/ Sitvation Analysis — (Group Activity or Individual 3
Activity)/Class Test! Open Book Test’ Group Discussion’ Role Play/ Story
Telling Presentation’ Written Home Assignment’ Industry Analvsis —
(Group Activity or Individual Activity)' Literature Review’ Book Reviewy
In=depth Viva' Ouizd Student Driven Activities’ Newspaper reading’ Report
Writing/Precis Writing. (Any one of these)
Class Participation 5
Total 20




B) Semester end examination 30 marks
PAPER PATTERN

Drration ; 2 hours

Total Marks: 30

.1 10 marks OR 10 marks 10 Marks
.2 10 marks OR. 10 marks 10 Marks
.3 10 marks OB 10 marks 10 Marks
Total 30
Note:

0.1 and 2 - 10 marks guestion may be divided into sub questions of 5 and 5, if
required.
2.3 May include theory (short notes) (Any 2 out of 3) /Case Study in one of the

nptions,

Passing criteria: Minlmuom 40% in Internal (0F oot of 20) and 40% (12 out of 30) in semester end

cxamimation.




INDIAN MANAGEMENT THOUGHTS AND PRACTICES
COURSE CODE: U24MS1IKS01 COURSE CREDIT: 02

1 credit - 15 leciures
1 legture is 60 minuies

Orbjectives
u To understand the concept of Indian Management Thoughts and Practices
I] To impart the Managerial Lessons from ancient scnipiures.
I] To understand the Learning sysiems and Self-management
|

To understand the Evolution of Leaming Systems in India

Sr. M Svllabus Mo of

Moduale -1- Introduction to Indian Management Thoughts
i and Practices (IMTFP). 15

[E Indian Management Thoughts and Practices: Meaning,
Features, Mead, History, Belevance, Principles
Practised by Indian Companics, Requisites, Elements,
Role of IMTP in Managerial Proctices,

I] IMTP in Governance,

I] Management Lessons from Scriptunes: Management
Leszons from Vedas, Management Lessons from
Mahabharata, Management Lessons from Bible
Panagement Lessons from Ouran, Management
Lessons from Kautilya's Arthashastra.

[I Indian Hertage in Business, Management,
I] Indian Manzgement v/'s Western Management.

[I Values for Managers, Trans- Cultural Human Values in

Management and Management Education, Secular v/5
Spiritual Values in Management, Importance of Value
System in Work Culture




Muodule-2 - Tndian Systems of Learning

D Girrakul Svatem of Learning: Meaning, Featires,
Advantages, Disadvantages

[I Modern System of 1 .ta_ming: Meanings, Features,
Advantages, Disadvantages,

|] Karma: Meaning, imporiance of Karma (o Manmgers,

Mishkama Karma

[I Laws of Karma: The great law, Law of creation, Law
of Humility, Law of Growth, Law of Responsibility,
Law of Connection

|] Corporate Karma: Meaning, Methodology, Guidelines
for good Corporate Karma

|] Self-Management; Personal growth and Lessons,

0
0
I

Refercnces:
R Mandagopal, Ajith Sankar RN: Indian Ethics and Values in Management, Tata Me Graw Hill
Bhara, 5 K., Business Ethics & Managerial Yalues.

Chakraborty, 5.K.; Foundation of Managerial Work-Contributions from Indian Thought, Himalaya
Publicasion House, Delhi 1998

Chakraborty, 5.K.: Managerial Effectiveness and Quality of Work life - Indian Insights, Tata
MeGraw Hill Publishing Company, Mew Delhi — 1987

MNandagopal, Ajith Shankar, [ndian Ethos and Values in Management, Tata Mc Graw Hill, 20100



SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

[ TInternal assessment #0% i.e. 20 marks

[0 Semester end examination 0% i.e. 3 marks

{A) Internal Assessment 20 marks

Description

Mark

Intermal tests of 10 marks each
.1 Multiple cheice QuestionsTroe or False - 5 Marks
.2, Attempt 1 questions out of 3 questions (5 marks each) 5 Marks

Case Study/ Case-let! Situation Analysis — (Group Activity or Individual
Activity)/Class Test! Open Book Test' Group Discussion’ Role Play/ Story
Telling Presentation’ Written Home Assignment’ Industry Analvsis—
{Group Activity or Individual Activity) Literature Review/ Book Review/!
In-depth Wiva Quiz’ Student Driven Activities’ Mewspaper reading’ Report
Writing/Precis Writing. (Any one of these)

N

Class Participation

Total




B) Semester end examination 30 marks
PAPER PATTERN

e

Durnation @ 2 howss

Total Marks: 30

.1 10 marks OR 10 marks 100 Marks
0.2 10 marks OF 10 marks E0 Marks
2.3 10 marks OR 10 marks 10 Marks
Total n
Maote:

().1 and 2 - 10 marks question may be divided into sub questions of 5 and 3, if required.
(2.3 May include theory (short notes) (Any 2 out of 3) /Case Study in one of the options,

Passing criteria: Minimum 40% in Internal (08 out of 200 and 40% (12 out

of 30) in semester end examination.




ENVIRONMENT AND SOCIETY
(TO BE OFFERED TO OTHER DEFARTMENTS AS OPEN ELECTIVE)

COURSE CODE: U24MSIEDL COURSE CRETMIT: 04
I credit - 15 lecfures
I lecture is &0 minotes

Course Objective: To orvient the studenis with various movements for the environment.
Learning Outcome: The students will be encouraged to participate in activities that promote

environmental conservation and are also made aware of the role of sociery in environmental management.

Sr. No Sylilatvos No, of

leciures

(Module -1- Intreduction to Environment and Society

mn [l Concept of envirenment, Environment and man 15

relatbonship

[l Scope and Multidisciplinary nature of Environmental
Budies

[l Environment education and public awareness

[I Environmental ethics,

Module-2 - Impact of anthropogenic activities on
0z Environment and Society 15

Impact of the following anthropogenic activities on the

environment amd sociery:
[l Pollution

[I Industrialization
Urbanization

Dieforestation

Mining

Developmental projects

e [ o [ e (S o RO e |

Reclamation




I-l Torism

Module-3 - Man and Environment Management

[l Concept and strategies for sustainable development

[l Resource utilization and sustainability

Strategics for environmental protection based on

CORSUMmErism.

The Sustainable Development Goals (SDG) 2030 Agenda

15

Moduole-4- Environmental Movemenis and Sociely
D Contept of Socinfl and Environmental Movements
D Origin of Environmental movements in India

[] Caze studies of environmental movermnents {Bishnoi
movement, Chipko Movement, Appiko Movement,
Marmada Bachao Andolan, Silent Valley movement)

[l Idenlogical trends in Environmental Movement

15

References;

[I A Textbook of Environmental Studies, D. K. Asthana, S Chand & Co Ltd

A Textbook of Eavironmental Chemistry and Pollution Control, 5.5, Dara, S Chand & Co Lid

ﬂ Essential Environmental Studies, 5 P Misra & 5 N Pandey, Ane Books Pvi. Lid.

Understanding Environment, Cholkan, K.B., Pandva, H. & Raghunathan, H. (eds). 2004 Sagar

Publication India Pvt. Ltd., Mew Delhi.

I] Pandit, M. K, 2013, Chipke: Failure of a Successful Conservation Movement. [n: Sodhi, N.5.,
Gibson, L. & Raven, P.H. Conservation Biology: Voices from the Tropics. pp. 126- 127, Wiley

Blackwell, Oxfiord, UK,




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

0 Internal assessment 40% Le. 40 marks

0 Semester end examination 60% i.e. 60 marks

{A) Iniernal Assessment 40 marks

Description Marks
Internal tests of 20 marks each 20
0.1 Multiple clioice Questions/Trie or False = |0 Muorks
0.2, Amemipt 2 questions owl of 3 questions (5 marks each)- 10 Murks
Ome Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 5
Total 1]




B) Semester end examination 60 marks

PAPER PATTERN
Duration : 2 hours
Total Marks: 6
(2.1 12 marks OR 12 marks 12
2.2 12 marks OR 12 marks 12
2.3 12 marks OR 12 marks 12
3.4 12 marks OR 12 marks 12
3.5 12 marks OR 12 marks 12
Three short notes of 4 marks each or Case sdy
Tartal Gl
Mote:
1,01, 2, 3 and 4 - 12 marks question may be divided into sub questions if required.
2.5 May include theory (short notes) /Case Sty in one of the options.

Passing eriteria: Minimum 40% in Intermal (16 out of 40) and 40% (24 out of 60} in semester end
examination.




COURSE CODE:

ENVIRONMENT AND SOCIETY

1 eredit - 15 lectures

1 lecto re is 6} minotes

COURSE CREDIT: (4

Cownrse Objective; To orient the students with various movements for the environment

Learning Outeome: The students will be encouraged to participate in activities that promote environmental

conservation and are also masde pware of the role of society in environmental management.

5r. Mo

Syllabus

No. of
lectures

)]

odule -1- Introduction to Environment and Society

[I Concept of environment, Ermvironment and man

relmticnship

ﬂ scope and Multidisciplinary nature of Environmental
Smudies

I] Environment education and public awareness

l] Environmental ethics.

15

B2

Module-2 - Impact of anthropogenic activities on
Environment and Society

Impact of the following anthropogenic activities on the
environment and sociely:

ﬂ Pollution
Industrialization
Lrbanization
Deforestation

Mining

a o O &8 s

Developmental projects

s




H Reclamation

Tourizm

[

I
I
I

Module-3 - Man and Environmeni Management

Concept and strategies for sustainzble development
The Sustainable Development Goals (SDG) 2030 Agenda
Resource utilization and sustainability

Strategies for environmental protection based on

CONSLTETiSIM,

{4

[
[
[

Module-4- Environmental Movements and Society

Concept of Social and Envirenmental Movements
Ongin of Environmental movements in India

Casze studies of environmental movemenits (Bishnod
movement, Chipko Movement, Appiko Movement,
Normada Bachao Andolan, Silent Valley movement)

Ideological trends in Environmental Movement

References:

D A Texthook of Environmental Studies, [, K. Asthang, 5 Chand & Co Lid

A Textbook of Environmental Chemistry and Pollution Control, 5. 5. Dara, 5 Chand & Co Lad

n Essential Environmental Swidies, 5 P Misra & S N Pandey, Ane Books Pvi. Lid.

Understanding Environment, Chokkan, K.B., Pandya, H. & Raghunathan, H. (eds). 2004 5agar

Publication India Pyt Lid,, Mew Delha,

[l Pandit. M.E. 2003, Chipko: Failure of a Successful Conservation Movement. In: Sodhi, N.5., Gibson,

L. & Raven, P -H. Conservabion Biology: Voices from the Tropics. pp. 126- 127, Wiley Blackwell,

e

Orcfoed, UK.




SCHEME OF EXAMINATION

The schemie of cxamination shall be divided into two parts:

0 Internal assessment 40% i.e, 40 marks

[ Semester end examination 60% ie. 60 marks

(A) Internul Assessment 40 marks
Deseription Marks

Intermal tesis of 20 marks each 20
Q.1 Multiple choice QuestionsTrue or False - 10 Marks
0.2, Attempt 2 questions out of 3 questions {5 marks cach)- 10 Marks
Omne Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 5
Total 40




B) Semester end expmination 60 marks

FPAPER PATTERN
Dwuration : 2 houss
Total Marks: 60
2.1 12 marks OR 12 marks 12
3.2 12 marks OR 12 marks 12
.3 12 marks OR 12 marks i2
(0.4 12 marks OR 12 marks 12
0.5 12 marks OR 12 marks iz
Three short notes of 4 marks each or Case study
Total il
Mate:
3.0.1,2, 3 and 4 - |2 marks question may be divided into sub guestions if required,
4, (3.5 May include theory (short notes) /Case Study in one of the options.

Passing eriterin: Minimuam 40% in Internal {16 out of 40) and 40% (24 owt of &0} in

semester end examination,




UNLOCKING POWER OF SELF

COURSE CODE: U24CC1DLLER
COURSE CHEDIT; 02

1 credit - 15 lectures

I lecture is GO minutes

Course Objectives:
The vourse aims to train students on the importance of self-awarcness, personal

growth, soft skills, and life skills.

The course facilitates the participants o understand the skill of influencing, being an

effcetive tcam member and understanding selfemotivation,

The course aims to foster talént and facilitate emplovability, empowering the

participant 1o thrive in the fiercely competitive corporate world.

IBr, MNo

ISyIInhls

=
tures

o

Concept of Self Tntroduction o Personality Development: Personality
[raits amd theories, MBTI, Seif-Image and Sef-Concept, Locus of
Control, Maraging Oneself. Concept, Emotional Intelligence,
Importance of Emodional Intelligence and Eole of Emotionsl
Imelligence in developing effective personality . Positive Attitude,
[Self-esteem, Self- confidence

s

{2

Understanding Sclf in Relation with others Concept of Influencing ,
A of Influencing , Johart Window , FIRD - B | Interpersonal
Relations, Communication in organizations, Personal Branding,
Leadership Skills, Presentation Skills, Personal skills- Stress
Management, Negotintion skills, Conflict Management, Time
Management and Anger Management.

15

References:

-

Crrganizational Behavior by Fred Luthans

Organization Behavior by Meharika Vohra Stephen P. Robbins, Timothy A, Judge

The T Habits of Highly Effective People by Stephen Covey
The Artand Science of Personality Development Dan P. McAdams

SCHEME OF EXAMINATION

The scheme of examination shall be divided as follows:

Comprehensive Internal assessment 100% i.e. 50 murks

DLLE - Intredoction to DLLE




COMTRSE CONE:  U4OCCIDLEEM COUTRSE CREDIT: 02
I eredit - 15 lectures

I lectare is 60 minutes.

Course Qutcome

1. Students will acquire knowledge on the structure of DLLE,

2. ltwill enable students to coamect and understand the social
realities and work for social welfare. It would help students to
enhance [endership skills and apply them in their careers.

3. Students will be more aware of the practicality of real life and can face challenges in
& better way and will be able to connect to the unreached section of society and help
them

Learning omtcome:

|. Leamers will understand the structure and working of DLLE.
2. Students will connect to the people in society and work for social welfare.
3. Stodents will gain experience to work in society on varous social aspects.

Unit No Topic No of
Lectu
res

| Unit-] & [ntroduction to DLLE |5
=  Aim & Objectives of DLLE
| ® The Extension Dhmension (Reach to Unreached )
? & [Importance of Extension and Community

work services in NGOs and the society
# Hole of Extension Teacher, Student Manager i
and Volunieers
# Understanding community-related issues around
| the region and developing a sensitive approach
towards sociely
# Engage in community parinership practices
and provide leadership in promoting changes
(o improve community well-being,
Community engagement, and leadership

Unit -2 Participation in community-based activities for the 15
following Campaign

Anna Pooma Yaoina Population EducationCareer
Guidance / Consumer Guidance’ Environmental
Education’ Civic Education in the form of Street play/




Seminar’ Poster competition Essay writing/ Creative
Writing competition’ Elocution, Discussion’ Rally/ Start-
up business ideas & Presentations! Interviews! survey/
Waste collection drive’ Social & environmental swareness
campaign' Cleanliness drive/. Literacy Awareness/ Beach
Cleaning/ Tree plantation/ Torest conservation’ Mental
Health and Tlvgiene! Yoga Meditation. Nutrition and
Diet! Field- Visit to different NGO's and Industries

Evaluation Pattern of 50
marks: Contintoos
evaluation pattern.

Evaluation Criteria Marks
Participation in social activity Lo
Field visit! community visit and report 10
Essay/ assignment /poster and report n
Test/discossion/presentation and viva 10
Attendance in seminar ‘workshop & Training session 10
Total 50

References
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National Service Scheme (N85) Studies Paper-1

Course Code: UZ4CC1INSS01 Course Type: Co-
eurricular

Total Lectures per week:2 Credits: 2
Course Objectives:

The syllabus is aimed to achieve the following objectives:

I. Tounderstand the Working, Framework and Uontribution of Nab.

2. To Concept of Social Justice and its Importance

3. Toundersiand themselves in refation to their community,

4. To identify the needs and problems of the community and involve them in problem-
solving

5. To develop among themselves a sense of social and civic responsibility.

6. To utilize their knowledge in finding practical solutions to individual and community
problems.

Learning Oufcome;

The bearners will be able w:

To understand Structural fremework of W55 from Mational Level o College Level
Define Social Justice and how it helps the community

Enabling the students to contribute towards development of Community

Get involved in community betterment and active problem solving

Better Sense of social and civic responsibility, Have a better sense of Reduce, Recycle
and Reuse

6. Collaborate and Work towards Solving Individua and Community Problems.

G ke b e

Unit No. | Topie No. of Lectures
required
Unii-1 Introduction to National Service Scheme (N55) 13

= Formation and development of NS5 in India

o Structural framework of NS5 from Mational Level to
College Level

& Chjectives of WSS

# Svmbol and Moto of WSS and its meaning

# Basic Social Issues in India (Family System, Division
of labour, Cast System in India, Gender Issues,
REegional Imbalance)

Introdoction to Social justice

Social Justice — the Concept and its features,

Contribution for Social Justice - Mahatma Jyotiba

Phule, Dr. Babasaheb Ambedkar, Shahu Maharaj,

Chhatrapati Shivaji Maharaj. Savitribai Phule.

Unit-IT Suggested Projects: 15

#  Enviroament awareness ~ Waste management &
segregation, Reduce, Rouse & Recycle,

»  Cirganic waste management by composting
(mainienance of compost project) e




*  Volunteering at study centers managed by Stree
Mukii Sanghatana

Total Lectures 30 |
Bemester = 1
Course Name: National Service Scheme {N58) r:,'ourg Code:
Course Type rrlcular
Fucuses on kill Development
0 ahers to [Local, National, Global
Totn]  Lectures per week (| Period is 60 minutes) 2
[Credits 2
COURSE OUTCOME
Unit Topies co LO
Unit | Introduction 1o National Service Scheme (NSS) | €O, CO2 | LO1, LOZ
Unit 2 Introduction to Social justice CO3. CO4 | LO3, LO3
[ Unit 3 Community Welfare CO5.CO6 | LOS, LOG

The scheme of Examination shall be divided as follows.

*  Continuowns Evaluation Pattern
Deseription Marks

3} hours activity related work such as 35
*  Aending bectures/ training sessions {10 Marks)
» Ficld work & Maintenance of work record (25)

Project Report 5
Vive-voce by faculty in charge and attendance 10

[ Total 50
References:

1. National Service Scheme Mamual (Revised) Government of India, Ministry of Y outh
AlTairs amd Sports, Mew Tiell|
i

2. National Service Scheme Mavual University of Mumbai




age o1 gh

J13
1L

Mutional Service Scheme Manual for NS8 District Coordinators Mational Service Sche e
Cell, Dept. of Higher and Technical Education, Mantralaya
Rashiriva Seva Yojans Sankalpans Prof. Dr. Sonkey Chakane, D, Pramod Diamond
Publication, Pune
Annuni Report of National Service Scheme (MS5) Dept. of Higher and Technical
Education Mansralaya. Dept. of Higher and Technical Education Mantralaya.
Trtining Programme on Mational Programme scheme, TISS.
Oricniation Cowrses for M85, Programme officers, TISS.
Social Preblems in India, Ram Ahujs,
Mational Service Scheme in India : A Case Study of Kamataka, M. B,
Dishad, Trust Publications, 2001

B A A i
hstpsemow ikipediaorg/wiki‘national=servige-scheme

12. hitp://nss.nic.in/adminstrct

|4, hitp:/ngs.nig.in
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SIES

EISE WITH EDUCATION —

SIES (Nerul) College of Arts, Science and Commerce (Autonomous)
(Affiliated to University of Mumbai)
RE-ACCREDITED GRADE “A” BY NAAC (3" CYCLE)

BOARD OF STUIMES
SYLLABUS FOR
BACHELOR OF MANAGEMENT STUDIES (B.M.5.)

(WITH EFFECT FROM THE ACADEMIC YEAR 2023-2024)

15 OF THE P RAMME:

1. To impart and appreciate thorough knowledge of business and its surroundings.

2. To develop the professional attitude with aptitwde, skills, and competence required to execute
and evaluate decisions, policies, and strategies,

3. To provide exposure to the operational environment of business

4. To develop future managers with skills to cope with changing market needs

5. Toincrease the Industry-Academia interface.

OUTCOMES OF THE PROGRAMME:

Upan completion of the BMS program, students will possess the following capabilities:

. Acquire fundamental knowledge and practical understanding of management education applicable

to the current global context.

Acquire knowledge and competencies to leverage opportunities in the management profession.
Recognize the interconnectedness of different management functions

Display professionalism, self-awareness, and effective communication aptitudes.

Understand the ethical implications associated with business decision-making,

Develop comprehensive analytical and probleme-sulving skills




—
|

SCHEME OF MODULES SEMESTER 11

Serial Mo Course code Credits Course Mame
| Major Department Specific Conrse (DSC)
i 2aMS2IMID] 04 FOUNDATION OF HUMAN SKILLS
U24MSIMI02 0 BASICS OF FINAL ACCOUNTS
. Minor Depariment-Specific Course
i 24MSIMIN -I 02 INTRODUCTION MARKETIMNG
I Crpen Electives (OEY Generic Ebectives (Any 2 from the list of courses)
1 [IZ4BE2ENT a2 MONEY, INFLATION AND MONETARY
POLICY
b LZ4BI2EN01 a2 BASICS OF BANKING
3 U24MMCOCIEDL i FILM APPRECIATION
v VOCATIONAL COURSE (VC) & SKILL ENHANCEMENT COURSE (SEC)
1 F2AMS2IVSCOT 02 QDUANTITATIVE TECHNIQUES — 11
2 UZ4MSISECDL 17 INTRODUCTION TO OFFICE 365 — 11
¥ ABILITY ENHANCEMENT COURSE{AEC) !
1 U24MSIAECDHT 0z BUSINESS COMMUNICATION - 1
VALUE EDUCATION COURSE (VEC)
2 LU24MS2VECD] 02 SUSTAINABILITY & GREEN BUSINESS
PRACTICES
CO-CURRICULAR COURSES (CC) (Any One)
5 L24CCINSS01 02 MES
L24CCIDLLED L[ DLLE
LZ4CCICAD 02 CULTURAL ACTIVITY
yr4ccPED| oz SPORTS
TOTAL CREDITS 22




FOUNDATION OF HUMAN SKILLS

COURSE CODE: U24MS2MJ01 COURSE CREDIT: 04
1 credit - 15 lectures
1 leciure is 60 minuotes

Course Objectives:
* To scquaint the students to understand and appreciate the basis of Human Skills
ared in certain specific siluations
 To assist the students, identify and nurture necessary skills for resolving interpersonal
IS5UEs
* To explain human nature and its impact on business circumstances
* To familianze the students with differences in human behaviour in an individual and

group setup

Course Qutcomes:

o It would support the student to learn practical knowledge of soft skills and
Behavioural skills and development required to engage Human Capital as per
the industry needs

s Students will be able to perceive individual and others personality attributes and
help them align to organization goals and objective

*  To help students better analyze buman behaviour

* To help students understand individual, group and organizational behavioural

dynamics




Br. Mo

Syllabus

Mo oof

leciures

o

Maodule -1- Understanding Human Nature

Individual Behavior: Concept of a man, individual differences]
factors affecting individual differences, Influence of cnvironment

Personality and attitude: Determinants of personality, Personality
traits theory, Big five model, Personality traits important for
organizational behavior like auwthoritanamsm. locus of control
Machiavellianism, introversion-extroversion achievement
orientation , self — csteem, risk taking, self-monitoring and type A
and B personalities, Concept of understanding self throug
JOHAR] WINDOWS, MNature and componenis of attitude,

Functions of attitude, Ways of changing attitude, Reading emotions

Thinking, learning and perceptions: Thinking skills, thinking
styles and thinking hat, Managerial skills and development,)
Leaming  characteristics, theories of learmning  (classical
conditioning. operant conditioning and social leaming approaches),
Intelligence, wvpe ( 1Q, EQ, SQ, al work place), Perception features)
and factor influencing individual perception, Effects of perceptual
error in managerial decision making at work place. (Errors such as

Halo effect, stereotyping. prejudice attributional).

15




[Organizational conficts and resolution; Conflict features, tvpes,

Module-2 -Introduction to Group Behaviour

roup Dynamics: Mature, types, group behaviouwr model (roles,
Orms, stotus, process, structures) Team effectivencss: noture, 1ypes|
f teams, ways of forming an effective team. Setting goals.
rganizational processes and system. Power and politics: nature,
hases of power, politics nawre, types, causes of organizational

politics, political games,

cawses leading to organizational conflicts, levels of conflicts, ways to
resolve conflicts through five conflicts resolution strategies with|

Cruteomcs,

15

Module-3 - Organizational Culture and Motivation at Workplace
Organizational Culture: Characteristics of organizational culture
Types, functions, and barciers of orgamizational cullure Ways off
creating and maintaining effective organization culture.
Motivation at workplace: Concepl of motivation Theories off
maotivation in an organisational set up. A.Mastow MNeed Heirachy
F.Hertzberg Dual Factor M. Gregor theory X and theory Y.

Module-4 - Organisational Change. Creativity and
Development, and Work Stress

Drganisational change and creativity: Concepts of
organisational change, Factors leading/influencing organisational
change, Kunt Lewin's model of organisational change and
development, Creativity and gualities of o creative person, Ways
of enhancing creativity for effective decision making, Creative
problem-solving.

Organisational Development and work stress: Meed for

organisational development, OD Techniques, Stress, types of

stress, Uauses, and consequences of job stress, Ways for coping
up with job stress

References:




| T — R — [ - - |

Orgamisational behaviour, S Robhins, Premiice Hall

Organisational bohaviowr, Jokn W Newstrom and Keith Davis, Tata MeGrawhill
Organizational behaviowr, Fred Luthans, MeGrawhill Newyark

Oryanivativnal behaviour, K. Axwathappa, Himalaya Publishing House

Essentials of management, Koontz, Harold, Tata MeGrawhill




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

«  Internal assessment 40% ie, 40 marks
+«  Semester end examination 60% iLe. 60 marks

(A) Infernal Assessment 40 marks

Description Marks
Intermal fests of 20 marks cach 20
Q.1 Multiple choice QuestionsTrue or False - 10 Marks
(2.2, Attempt 2 questions out of 3 guestions (5 marks each) 10 Marks
Case Study/ Case-let’ Situation Analysis — (Group Activity or Individual 15
ActivityClass Test! Open Book Test! Group Discussion’ Role Play” Story
Telling/ Presentation/ Written Home Assignment! Industry Analysis — (Group
Activity or Individual Activity)' Literature Review' Book Review/ In-depth
Vival Quiz/ Student Driven Activitics’ Newspaper reading’ Repornt
Writing/Precis Wnting. (Any one of these)
Class Paricipation 5
Total 40




B) Scmester end examination 60 marks

PAPER PATTERN

Dumtion: 2 hours

Total Marks: 60

2.1 15 marks OR 15 marks 15 Marks
2.2 15 marks OR 15 marks 5 Marks
.3 15 marks OR 15 marks 15 Marks
.4 15 marks OR |5 marks 15 Marks
Total (A1)
MNote:

1. Q.1, 2 and 3 - 15 marks questions may be divided into sub-questions of 7 and 8 or 10

gnd 5, if required.

2. 4 May include theory (short notes) (Any 3 out of 5) /Case Study in one of the

options.

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40%: (24

out of 60) in semester-end examination,

F-I.!-r"'
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BASICS OF FINAL ACCOUNTS

COURSE CODE: U24MSIMI02 COURSE CREDIT: 02
I credil = 15 leciires

1 leciure- 60 minutes

Objectives
» To learn the concept of depreciation and its application
#  Tao learn the prepamtion of trinl balance and final accounts

Oulcomes
e Lesmers will be able 1o calculate depreciation on various assets
»  Leamers will be able to prepare Financial Statements of company

Sr. Syllabus No. of
No lectures

Module-1 -Depreciation Accounting & Trial Balance

i » [Depreciation accounting: Practical problem based on 15

1 depreciation using SLM and RBM methods. (Where
Provision for depreciation Account not maintained),

« Preparation of Trial Balance: Introduction and Preparation of
Trial Balance

Maodule-2 - Final Accounts

i » Introduction to Final Accounts of a Sole proprictor. 15

2 = Rectificatton of errors.

o Manufacturing Account, Trading Account, Profit and
Loss Account and Balance Sheet.

« Preparation and presentation of Final Accounts in
horizontal format

v Imroduction 1o Schedule [ of Companies Act, 2013,

Relerences:

Accounting Principles by R.N. Anthony and 1.5, Reece, Richard Irwin, Inc
Advance Accounts by Shukla and Grewal, 8. Chand and Company (P) Lid., New Delhi

Advanced Accountancy by R.|. Gupts and M. Radhaswamy, 5. Chand and Company (P} Lid., New
Delhi



Company Accounting Standerds by Shrinivesan Anand, Taxman, New Delhi

Compendium of Statement and Standard of Accounting, ICAIT

Financial Accounting a Managerial Perspective, Varadraj B. Bapat, Mechul Raithatha, Tata McGraw
Hill Education Pvi, Ltd., New Delhi Business




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts;

+  Intemal pssessment 4086 e 20 marks

s Semester end examination 60% 1.e, 30 marks

(A) Internal Assessment 20 marks

Deseription

Marks

Internal tests of 10 marks cach
.1 Multiple choice QuestionsTrue or False - 5 Marks
(2.2, Attempt | questions out of 3 questions (3 marks each) 5 Marks

Case Study/ Uase-let’ Situation Analysis — {Group Activity or
Individual Activity)Class Test! Open Book Test! Growp Discussion/
Role Play’ Story Telling’ Presentation/ Written Home Assignment/
Industry Analysis - (Group Activity or Individual Activity)/
Literature Review! Book Review! In-depth Viva/ Quiz/ Smdent
Drriven Activities/ Newspaper reading/ Report Writing/Precis
Writing. (Anv one of these)

Class Participation

LM

Total

20




B) Semester end examination 30 marks
PAPER PATTERN

Duration : 2 hours
Total Marks: 30
0.1 10 marks OR 10 marks 10 Marks
0.2 10 marks OR 10 marks 10 Marks
0.3 10 marks OR 10 marks 10 Marks
Total 30
Note:
Q.1 and 2 - 10 marks question may be divided into sub questions of 5 and 3, if
required,
.3 May include theory (short notes) (Any 2 out of 3) /Case Study in one of the
options,

Passing criteria: Minimum 40% in Internal {08 out of 20) and 40% {12 oot of 30) in semester end

examination.




INTRODUCTION TO MARKETING

COURSE CODE: UZ4MSZMI01 COURSE CREDIT: 02
1 credit - 15 lectures

1 Festinre= &0 sriuiles

Course Objectives:

» Appreciate the role of marketing as an organisation-wide philesophy and understand tha
marketing begins and ends with the customer.

o Critically analyse, discuss, evalwate and imegrate the literature on marketing theories to
create a coherent and theorctically ngorous argument,

o Critically evaluate and reflect upon specific marketing decisions and marketing
strategies through the use of applied questions and case study analysis.

s Critically examining problem areas, developing feasible marketing investment decision
oplions, developing key recommendations, and communicating this strategic thinking to
others through the use of quantitative and qualitative methods,

Course Outcomes:
= Learners will be able o explain the concept of marketing and define the basic pars of
Marketing
& Learners will be able 1o formulate the aspects of Service Marketing, Types of
Businesses, plan the Segmentation, Targeting and Positioning for » product/service .

= [eamers will be ahle to expose (o recent trends in the marketing field.
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Sr. No Sxllabus No, of
lectures
Muodule -1- Introduction to Marketing
0l IS

Introduction to Marketing:Definition, features, advantages and|
scope of marketing. The 4P's and 4C's of marketing. Marketing|
vis Selling, Marketing as an activity and function
Concepts of Marketing: MNeeds, wanls and demands)
transactions, transfer and exchanges.
Orientations of a firm: Preduction concept; Product concept
selling concept amd marketing concept, social relationship,
Holistic marketing.

Module-2 - Segmentation, Targeting and Positioning and|
Trends In Marketing

Segmentation = meaning , importance |, basis
Targeting — meaning , types

Positioning — meaning — strategies

Mew trends in marketing — E-marketing , Internet marketing
and marketing using Social netwark
Social marketing/ Relationship marketing

15

References:

» Kotlar, Philip, Marketing Management, Prentice Hall, New Delha.
« Stanton, Etzel, Walker, Fundamentals of Marketing. Tata-McGraw Hill, New Delhi.




SCHEMF OF EXAMINATION

The scheme of examination shall be divided into two parts:

= Internal assessment 40% Le. 20 marks
«  Semester end examination 60% Le. 30 marks

{A) Internal Assessment 20 marks

Deseription Marks
Internal tests of 10 marks each 10
0.1 Multiple choice QuestionaTrue or False - 5 Marks
Q.2 Anempt | questions oul of 3 questions (5 marks each) 5 Marks
Case Study/ Case-let/ Situation Analysis - (Group Activity or Individual 5
Activity ¥Class Test! Open Book Test! Group Discussion’ Role Play/ Story
Telling/ Presentation’ Written Home Assignment’ Industry Analysis - (Group
Activity or Individual Activity) Literature Review! Book Review! In-depth
Viva/ Quiz’ Student Driven Activities’ Newspaper reading’ Reporl
Writing/Precis Writing. (Any one of these)
Class Participation 5
Total 20




B} Semester end examination 30 marks
PAPER PATTERN

Dhration : 2 hours

Total Marks: 30

Q.1 10 marks OIL 10 marks [0 Marks
.2 10 marks OR 10 marks 10 Marks
.3 10 marks OR 10 marks 10 Marks
Total 3n
MNote:

3 May include theory (short notes) {Any 2 ouwt of 3) /Case Study in one of the options.

F] and 2 - 10 marks question may be divided into sub questions of 5 and 5, il required.

Passing eritéria: Minimum 40% in Internal (08 out of 20) and 40% (12 out of

30) in semester end examination,




Open Elective (Offered By Department of Economics)
Money, Inflation and Monetary Policy

COURSE CODE: U24BEZED] COURSE CREDIT: @2
1 eredit - 15 lectures
1 lecture is 60 minutes

Course (Yhjectives:

» To famihanize students with the basic concepts of money, meney supply and
inflation,

= [oorient students with the role of Central Bank and Monetary Policy in the
ECOMOMY,

Course Outcomes:

®  Learners will be able to discuss the hasic concepts of money, money supply and
inflation,

" Learners will be able to recognize the role of Central Bank and interpret the
working of the Monetary Policy in the economy,

Sr. Svllahus No. of

Mo lectures
MODULE I: Money and Inflation

11} 15

Mooy Concepl, Funetions of money, Evolution of money.

»  foney Supply: Determination, Measurement, Value of money &
Purchasingpower,

o [nflation: Meaning, Types- Single-digit, double-digit, Headline
inflation, Coreinflation, Retail inflation, Causes- Demand-pull and

Cost-push inflation, Effects of inflation in the economy
Related case studies.

MODULE 11: Central Banking and Monctary Policy

0z 15

o Central Bank: Meaning, Central Banking in India-Role and
Functions of REBI- Banker to the Government, Bankers' Bank,
Custodian of Foreign Exchange Reserves, Regulstor of Financial
aystem and Controller of Credit.




= Monetary Policy- Meaning. Objectives, Instrumentzs  of
Monetary Poliey- Quantitalive and Qualitative- Mechanism aml
Effectiveness, related case studies.

s Monetary Policy and
Inflation Targeting,
Feluted cose sludices,

References:

1} Ackley.G (1976), Macro Economic Theory and Policy, Macmillan Publishing Co. New
York

2) Ahma. H.IL.., Modern Economics — 5.Chand Company Lid. New Delhi.
3} Blanchard Olivier (2000}, Macro Economics, Englewood Elitt, Prentice Hall

4) Dombush , Rudiger, Fisher Stanfey and Startz, Richards Macroeconomics, Nineth edition
2004 Tata-Mac Graw Hill, New Delhi,

5) Dwivedi, DN, (2001), Macro Economics: Theory and Policy, Tala-Mac Graw Hill, New
Deelhi.

) Gregory N, Mankiw, Macroeconomics, Fifth Edition (2002) New York:Worth Publishers
) Jhingan, M.L.. Principles of Economics — Vnnda Publications (P} Lid.

§) Shapiro, € (1996), Macro-Economic Analysiz , Galgotia Publication, New Delhi,

9) Vaish M.C. (2010) Macra Economic Theory 14th edition, Vikas Publishing House(PLid




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

=  [nfernal assessmoent $0% ie 20 marks
s Semester end examination 60% i.e. 30 marks

(A) Internal Assessment 20 marks

Description Marks
Internal tests of 10 marks each 10
Multiple choice Questions/True or False - 5 Marks
Attempt | question out of 3 guestions {5 marks cach)- 5 Marks
Une Project and Viva voce/Presentation/Case studies/ Assignments ]
Antendance and Class behavior 5
Total 20

(B} Semester end examination 30

marksPAPER PATTERN

Duration - 1 hour

Tatal Marks: 30

Q.1 10 marks OR 10 marks 10
Q.2 10 marks OR 10 marks 11
Q.3 10 marks OR 10 marks 10
Two short notes oul of four Tor 5 marks each or case study

Toal 30

Mole:

3.1, 2 - 10 marks question may be divided into sub questions if required.

.3 May include theory (short notes) /Case study in one of the options.

Passing criteria: Minimum 40% in Internal (8§ out of
200 and40% (12 out of 30) in semester end
examination.




Basics of Banking

(OfMered By Department of Banking & Insurance

COURSE CODE: U24BI120EDL COURSE CREDIT: 02
1 credit = 15 leciures
1 leciure is 60 minuies

Course Ohjectives:

# To describe the types of banks in India & their features.

+ '|'o interpret vanons types of Bank accounts & the services attached to them including
NRI aceounts,

# |0 assess the importance of digital banking in India.

#= To evaluate the role of RBI in India.

Course Qutcomes:
On successful completion of this course, the leamners will he able:
= [0 identify, recall and describe various types of Banks in India.
» To understand and differentiate services provided by banking sector in India.
* To differentiote MRI products & other privileged services.

[0 analyse various online payment systems practiced in India

To evaluate the contribution of RBI towards the economic development of India,

Sr.Nio, Mol les Numbersfle

ctures

Initl—a ) Introduction to Banking - Meaning, Definitions, 15
‘eatures, Tvpes of Banks
} Role of RBI in Banking Sector - Introduction to RBI, Services|
Facilitizs, Role of RBI in the economy of India & Nation
lopment

2 Unitll—a) Producis & Services by Banks — Types of Bank
accounts, services & Facilities for each accounis, NR1

accounts. Fee based & Fund based services of Banks, Mon 15
Performing Assets

(b} Digital Banking - Services, Cards, ¢ banking, Payment svstem,

TotalLectures




Essentials of Business Finance - RH. Srivasiava,
Management of Finasncial Institution - R. N, Srivastava,
Himalaya publication

Modern Banking- B.5. Sayers

Banking In India. 5.0, Panandikar, Worll, Mumbai,
Indian Financial System (Vol. | & IT) B.D. Ghonasgi& Maloti
Anagol

Indinn Financial System M.Y . Khan, Tata Megrow Hill.
Financial Instibutions in India - VadilalDagli, Mumibai,
Financial Institutions in Indian Markets = L. M.

Bhole, TataMegrow Hill

Structure of Financial Institutions - V.V, Bhatt, Varadeo «




SCHEMEOFEXAMINATION
The scheme of examination shall be divided into two parts:
Internal assessment 40%, ie.20marks
Semester end examination 60% e, marks

(A)InternalAssessment2dmarks

Description

Internalteztsof 10 marks each
2.1 Multiple choice Questions/ True or False - 5 Morks
3.2, Attempt | gquestions out of 2 questions (3 marks each)y- 5 Marks

One PresentationProject and Viva voce/Presentation/Case studies

Class Participation

Todal

20

BiSemesterendexamination3marks

PAPER PATTERN

Duration: | hours

TotaiMarks:30

(2.110 marks OR 10 marks

10

(2.210 marks OR 10 marks

10

310 marks OR 10 marks
Two short notes of 5 marks each or Case study

1o

Total

30

Mote:

Q.12 -10marks guestion may be divided into sub questions 1f required.
3.3 May include theoryi{short notes)/Case Study in one of the options.

Passingeriteria:Minimum40%in Internal (Sontof20)and 40%(12outof30) in semester

end examination




FILM APPRECIATION
(Offered By Department of Multimedin & Mass communication)

COURSE CODRE: UZ4MMOCZEDR COURSE CREDNT: 02
I eredit - 15 lecturcy
1 lecture is 600 minutes

Course Objectives:
o Tointroduce students to the basic concepts of cinema.
To help students identify different genres and aspects of films.
s  To help students understand technical aspects regarding making of films,

L ]

Course oufcome:

o Students will understand fundamental concepds in cinema.

Students can analyze different aspects of films, such as cinematography, sound design,
and editing,

e Students will acquire knowledpe and skills refated to the technical aspects of lmmaking.

L Dhetails | ectures
it

troduction to Film as an At Form, History of films, Evolution of
inema - Sitent Era to Talkics, Golden Age of Hollywood, Y

ommercial films, History and evolution of the Indian flm industry,
tlent era, golden era of Bollywood.

Basic Elements of Film - Shot, Scene, Sequence, and Frame
Composition. Understanding Film Genres - Comedy, Drama, Action,
pnd Documentary, Cinematography - Camera Angles, Movemenl, H
hind Lighting. Sound Design and Music in Film, Editing Technigues
pind Their Impact on Storyvtelling,

Themes and Symbaolism in Film. Stages in filmmaking: pre 1o
production, production and post production. , Impact of
Technological Advances on Film. Cultural influence of flms.
iniroduction 1o regional cinema; Marathi, Bengali, Tamil, Malyali,
I'clugu, Kannada.

111

References:

®  Bordwell, D, & Thompson, K. (2016). Fifm Are: dn Infroduction. McGroaw (i
& Giannetti, L. Understanding Movies, Pearson; 13th edition (26 June 2013)




& Nowell-Smith, G. (Ed.). The (xford History of World Cinema. Oxford University Press,
# Sharff, 5. (1982}, The Klemenis of Cinent,
o  Ganti, T. (2004). Bollywood: 4 Guidebook te Papular Hindi Cinema Paychology Press,

2004
* Rajadhyaksha, A., &Willemen, P. (2022). 4 Short History of Indian
Cinema Routledpe.




SCHEME OF EXAMINATION(for 50 marks 2 credits Theory)

The scheme of examination shall be divided into two parts:

& |nternal assessment 40% e, 20 marks
® Semester end examination 60% i.e.30 marks

{A) Internal Assessment 20 marks

T'atal

Description Marks
Internal test of 10 marks 1
Q.1 Attempt 2 questions out of 4 questions (5 marks each)- 10 Marks
Ome Project and Viva voce/Presentation/Case studies/ Assignmenis 10

20

B) Semester end examination 30 marks

PAPER PATTERN

Dweration @ 1 hour

Total Marks: 30

(3.1 Attempt ()1 a) or b)- 10 marks

11

Attempt 2 a) or b} 10 marks 10
Attempt 03 a) or b)- 10 marks ]
Total 30
Mote:

1. 1,2, 3 - 10 marks guestions may be divided mto sub guestions il reguired.

Passing eriteria; Minimuom 40% in Internal (08 owt of 20) and 40% (12
oul of 30) in semester end examination,




INTRUDUCTLION TO OFFICE 365-11

COURSE CODE: U24MS25ECH1 COURSE CREDIT: 02
1 eredit - 15 lectures

1 lecture is 60 minutes

Course (Vhjectives:
® To create, modify, save and print an excel worksheet.
e To enhance a basic excel worksheet using Pivol Tables and Charts, advanced functions like
SUMIF, as well as use lookups.
o To develop comprehensive skills with Microsoft applications to create organized and

productive content.,
Course Duicomes:

e Demonstrating the basic mechanics and navigation of an Excel spreadsheet
¢ Formatting techniques and presentation styles.
&  Understanding the need and use of using Excel template

Umit etails Lectures

i The Excel environment
Entering and editing data
Modifying a worksheet 13
Using functions
Formatting
Printing
Charis

I Subtotal Functions

Range names and Filter date

Pivot Tables

Selected Functions (Using IF, SUMIF, ROUND, VLOOKUP,

HLOOKUP Functions)




References:

Jainn, R. (2021). A to Z of MS EXCEL: A Book for Leamers and Trainers. (n.p.): Amazon
Digital Services LLC - KDP Print US.

Labwani, L. (2019}, Excel 2009 All-in-{ne: Moster the Mew Features of Excel 200148 5 {iTee
365, India: BPB Publications,

Clerici, A, (2015). Exeel Workbook: 100 Exereises with Solutions and Comment. ltaly: Egea.

Blackwood, N. (2014). Advanced Exeel Reporting for Management Accountants, United
Kingdom: Wiley.

LeCorps, B (2002), Microsofl Excel Fundamentals: A Practical Wordkbook For Small
Businesses. United States: RGL Learning.

SCHEME OF EXAMINATION

# The scheme of examination shall be divided as follows:

»  Comprehensive Internal assessment 100% ie. 50 marks

{A) Comprehensive Internal Assessment 30 marks

Deseription f
Marks

Case Study/ Case-let! Situation Analysis — {Group Activity or Individual 15
Activily ) Group Discussion’ Role Play! Story Telling’ Presentation/ Practical
Assignment’ Written Home Assignment! Indusiry Analysis — (Group Activity or
Individual Activity) Literature Review! Book Review!' In-depth Viva' Student
Driven Activities! Mewspaper reading’ Report Writing/Precis Writing. (Any one
of these)
Project 20
Class Test! Open Book Test! Quiz 10
Class Participation ]
Total S0

Passing criteria: Minimum 40% (20 out of 50) in Comprehensive
Internal Assessment,




BUSINESS COMMUNICATION- LI
COURSE CODE: U24MS2ZAECH COURSE CREMT: 02

1 credit - 15 leciures
1 lecture is H0 minotes

Course Ohjectives:
s Enhancing the proficiency in speaking and writing of students.
o To Create Job-readiness among students.
& T bridge the gap hetween campus and industry.
+ To enhance the personal branding of students through digital media.
+ To demonstrate the overall communication skills of students in today”s business world.

Course Dutcome:

e Acquiring Proficiency and competence in Corporate Life and activities.
s Understanding and enhancing knowledge and information regarding various on the Job
activities

» Awareness and implementation of various Business and societal related activities.




Strht No. Syllabus JIHIL
Lectures

of

I5
k‘lﬂdule «1- Professional Skill Enhancement Presentation|

| kills: {to be tested in tutorials only) 4 Principles of Effectivg
Presentation Effective use of OHP Ellective use ol Transparencies
]Ii-lnw to make a Power-Point Presentation
Video Presentations with  veice  overs, Preparation  of

motional Material Group Communication:
Fntrrvh.'ml and Group Discussions Interviews @ Mreparing tor an
Interview, Tvpes of Interviews — Selection, Appraisal, Grievance,

Exit lnterview
Group Discussions : Do’s and Donts Current and relevant topics.
Mectings : Need and Importance of Meetings, Conduct o

Meeting and Group Dynamics Role of the Chairperson, Role nj
the Participants, Drafting of Notice, Agenda and Resolutions
Conference: Meaning and Importance of Conference Organizingl
@ Conference Modern Methods: Video and Tele — Conferencing

02 Module 2 : Language and Writing Skills: 15

Internet Language (GenZ 15 Lingua) Heports: Parts, Types,
Feasibility Reports, Investigative Reports.

Business Proposal Writing

Business Correspondence: Trade Letters: Letters of Inguiry,
Letters of Complaints, Claims, Adjustments Sales Letters,
promotional leaflets and fliers Consumer Grievance Letteérs
Right to Information (RT1) Act: Letters under Right to
[nformation (RT1) Act

REFERENCES:

|
[
[
I

Effective Communication RaillrmilaHimalaya, Mumbai

Business Communication Kaul Prentice Hall India

Basic Business Communication Lesikar TMH

Business Communication & Personality Development, Das Excel Books, Delh




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two paris:
+  Internal asscssment 40% Le. 20 marks

o« Semester end examination 60% i.e. 30 marks

(A) Internal Assessment 20 marks

Deseription Marks

Internal 1esis of 10 marks each 1o
0.1 Multiple choice Questions/True or False - 5 Marks
.2, Atternpt | questions out of 3 questions {5 marks each) 5 Marks

Case Study/ Case-let/ Situation Analysis — (Group Activity or Individusl 5
ActivityVClass Test/ Open Book Test! Group Discussion/ Role Play/ Story
Telling' Presentation/ Written Home Assignment! Industry Analysis — (Group
Activity or Individual Activity)' Luterature Review! Book Review! In=-depth
Vival Quiz/ Student Driven Activities! Newspaper reading’ Report
Writing/Precis Writing. {Any one of these)

Class Participation 5

Total 0




¥} Semester end examination 30 marks
PAPER PATTERN

Druration ; 2 hours

Tudal Marks: 30

.1 10 marks OR 10 marks 10 Marks

Q.2 10 marks OR 10 marks 10 Marks
hq.ﬁ 10 marks OR 10 marks 10 Murks

Total 30

Mote:

.1 and 2 - 10 marks question may be divided into sub questions of 5 and 5, if
required.

.3 May include theory {short notes) ( Any 2 out of 3) /Case Study in one of the

plions.

Passing criterin: Minimum 40% in Internal (08 out of 20) and 40% (12 out of 30) in - semester
end examination,




SUSTATNARILITY & GREFN BUSINESS PRACTICES

COURSE CODE: UZ4MSIVECDI COURSE CREIMT: 02
1 eredit = 15 lectures

I lecture is 60 minules

Course Ohjectives:

* This program is intended to provide students with the tools needed to help their
organization create effective programs. increase eMciency, cut costs, and improve
thuir overal| sustinabilily.

* Students will learn the core principles behind environmental sustainability, explore
the “business case” for sustainability, and leamn strategies for measuring sustainable

praciices.

Course Chatcomes:

»  Students will be able (o define sustainability and identify major sustainability
challenges,

*  Sjudents will heve an understanding of the carmying capacity of coosvatems as related
to providing for human needs and will be able to apply concepts of sustainable
development to nddress sustainability challenges in o global context.




Syllabus

Mo, wl
lectures

Ll

Module -1- Natwral Resources:

Development

I Matural Resources: Meaning, Ulassification and tvpes of
natural resources - Water, Land, Forest, Energy, Minerals,
Food; Threats 1o Natural Resourves; Approsch lor
Resource Conservation and Management: Air, Water, Soil
and Energy

| Suswinable Development: Definition and Meaning, 3
Pillars of sustainable development;  Susiainable
Development - Yesterday, Today and Tomorrow
development;  Global  challenges  of  sustainable
development ; Our commen future report, Agemda 21 amd
Millenium Development Goal, etc.; National sustainable
development strutegies in India; Important current [ssues
related to sustainable development ((ilobal warming,
climate change, ctc.)

Their Sustainable Management & Conservation, Sustainable 15




Module-2 - Dusiness Strategies and Sostainability umi]
02 Designing Sustainable Futures 15
| Business and sustainability: Concept of responsible
buginess, CERES (coalition for environmentally
responsible economics) principles and blended wvalue;
Sustainable development in planning and management:
Principles and Approaches - Triple botton line, ESG, ete;
Sustainability reporting{CSR), Life Cyele Analysis;
Circufar  Cconomyy;  Indicators  of  sustanability:
Introduction 0 Nalure's Laving Planet Index (WWF),
Happy Planet Index (Mew Economics Foundation), Gross
Domestic Provet, Human Development Index, Dow Jones
Sustanability Index, ete,
[ Innovation in Business Practices: Waste as a resource,
Renewahle Fnergy Resources (sun, wind, hinenergy, efc.)
- Case Studics; Green Marketing and Greon Consumerism;
Green Business Practices: Ecolniendly Packaging, Organic

Farming, Ecotourism, Smart Agriculture,cic.

References:
I Green Marketing and Management: A global Perspective by John F. Whatk, Qbase
Technologies.
[ Green Project Management by Richard Maltzman And David Shiden, CRC Press
Boaoks.

| Greenand World by Andrew $, Winston, Yale Press B




SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

= [nternal assessment 40% Le. 20 marks
«  Semester end examination 60% i.e. 30 marks

(A) Internal Assessment 20 marks

Deseription Marks
Imternal tesis of 10 marks each 10
.1 Multiple choice Questions/True or False - 5 Marks
0.2, Attempt | questions oul of 3 questions (5 marks each) 5 Marks
Case Study/ Case-let! Sttuation Analysis — {Group Activity or Individual 3

Activity'Class Test! Open Book Test! Group Discussion/ Role Play/ Story
Telling' Presentation” Written Home Assignment’ Industry Analysis — (Group
Activity or Individual Activity)’ Literature Review/ Book Review! In-depth
Viva! Quiz/ Student Dniven Activities! Newspaper reading/’ Heport
Writing/Precis Writing. (Anv one of these)

Class Participation

Total

20




B) Semester end examination 30 marks
PAPER PATTERN

Duration * 2 hours

Total Murks: 30

Q.1 10 marks OR 10 marks 10 Marks
0.2 10 marks OR 10 marks 10 Marks
Q.3 10 marks OR 10 marks 10 Marks
Tatal 30
Mote:

0.1 and 2 - 10 marks question may be divided into sub questions of 5 and 3, if required.
(2.3 May include theory (short notes) (Any 2 out of 3) /Case Study in one of the opltions.

I"assing criteria: Minimum 40% in Internal (08 out of 20) and 40% (12

ouwi of 30) in semester end examination,

B



National Service Scheme (NSS) Sindbes Paper-11 Conrese Code: 124002855010

Course Type: Co-curricolar
Total Lectures per week (1 Period is 60 minutes) ;2 Credifs: 2

Unit No. Topie Mo, of Lectures
requdred
Uniit=I Social Integration: |5
#  Social Integration Meaning of vilue and types
= Hunwan vilees wis soin] responzibilitiss
Coneept of NGOS:
v Definition, Formation, objective, funclions, types
»  Giovemmen! Organizations Ys MG 's
o Case studies

Unit-I1 Community Wellare in Association with NGO - 15
Environment awareness
Water Management
Enecrgy conservation
Ciender sensitization,
Healihy society

Total Leciures Aty

Course Ouicomes (CO):

o Upon successful completion of this course, students will be able to:

o CO0; Define and analvze the concept of social integration and its value in a commumnity.

o CO2: Explain the various types of WGOs and their function i promoting social integration and
community development.

o C03: Evaluate the impact of NGO mitiatives on specific areas of community well-being {environment,
water management, energy conservation, gender equality, health),

o COd: Develop strategies for colluborating with NGO (o address community needs in the aforementioned
areas.

Learning Outeomes (LOV);

Unit 1: Social [ntegration

L 1.1; Define social integration and explain its importance in 8 diverse sociely.
L0 1.2: Analyvze the different types and values of social integration.

L 1.3: Explain how human values and social responsibilities contribule [0 o more integratied society.
LY 14 Discuss the potential challenges to social integration and their impact on communities.

Unit 2: Concept of NGOs

o LO20: Define NGOs and differentiote between various types (.4, charitable organizations, advocacy groups,

service providers), e
«  LO22: Explain the core objectives and functions of NGOk in promoting social good. T T
¢ LO 2% Analyvee a case study to understand the practical work of an NGO, e’ mEdL



s LO24: Evaluate the strenpths and limitations of MGOs as agents of social change.

Unit 3; Community Welfare In Association with M{:{ks

o LOA L Mentify the specific areas of community development addressed by NGO (environment. water
manggement, energy conservation, gender equality, health),
o LOAZ Analvee strategies emploved by MGOs 1o promote community participation and empowerment in these

areis
o L0033 Critically evaluate the effectivencss of specific NGO interventions related o environment, waler

MANAZEMent, energy conservalion, gender sensilization, or healthy socicly iniliatives.
« L0 3.4 Develop strategies for building and maintaining successful partnerships between NGOs and
commimunities o address these specific needs,

Unirt Toplcs
Uit 1 Soctal Integration
Unit 2 Concept of NGOS
Linit3 Community Welfare in Association with NGO
Semester — 11
Course Mame: Mationgl Service Sclome (M55) Course Caode:
Cowrse Type Co=corricalur
Fatiuses om Skill Develogment
Cwters i Lascal, ™ationad, G ladsal
Total  Lectures per week (1 Period is 60 minoies) I
Creddits 2
Hours Marlks
Evaluution System Contimnuous Evabustion 30 50
Todal Marks| 50

*For the Unit 111 = Students will be assigned Commiunity Activity as per availability. They will be divided | In @ grﬂlp of 2
and will be engaged for 20 hrs. P = e

/ F
i . o T

The scheme of Examination shall be divided as follows. LT .-| !

—

o Continwons Evaluation Paticrn s Joapehe . BN
Description Marks J____




| 30 hours activity refated work such as 35
» Artending lectures, training sessions {10 Marks)

.= Field work & Maintenance of work record {25)
| Project Hepnrt,I’E'n.'iter 5
[ ]
| Viva-voce by faculty in charge/ Internal Test 10
|

Total 50

References:

bl gl =

4.
5

EI'. Mational Service Scheme in India : A Case Study of Karnotaka, M. B. Dishad, Trust Publications, 2001
10 hpsdfweow thebetteringdiacom 40 nationpl-service-scheme-nss’

Mational Sarvice Scheme Manaal University of Mumbai

Technical Education, Mantralaya

Rashiriya Seva Yojana Sankalpana Prof. Dr. Sankey Chakane, Dr, Pramod Dismend Publication, Pune
. Adiig] Repuil ol Nativnal Service Sclieme (N55) Dept. of Higher and Technical Education Mantralaya. Dept, of

.
T,

Higher and Technical Education Mantrakava,

Training Programme on Matienal Programmie scheme, TISS,
Oibentation Courses for W55, Programme officers, TISS,
Socind Problems in lndia, Ram &bk

11, hupfen, wikipedia org'wik i nationa | =service-schems
12, et fnes, nie_in/ndminstroct

13, hitp./inss. nic.in/propex pan

14. hip: st nic.in

15. bgps sl workness, one/about, him|

Hational Service Scheme Manual {Revesed) Government of lndia, Ministry of Youth A ffairs and Sports, New Delhi

Mational Service Scheme Manun! for NSS District Coordinators Mationel Service Scheme Cell, Dept. of Higher and




DLLE - NGO Collaboration

COURSE CODE: 11240200 EG2 CORSE CHEDIT: 02
1 eredit - 15 keeiures
1 leciure is 6l minuies,

Course Dbjectives:

I, Students will have a thorough understanding working of NGOs, their contributions to society, and the skills

needed o work effectively within or alongside these organizations,

2, Interns would develop skills in project management, communication, research, and advocacy while working o..
impactiul projects addressing poverty, educalion, healthcare, and human rights, The experience fosters
professional growth, facilitnies networking, and would help to promote and develop social responsibilities

towards socicty.

Learning Outeome:

I. Tewill enable fearners to contribute their best skills to society through social work.
2. Internship will give hands-on training to work along with various social groups through NGOs

Sr.
Mo

Svilabus

M of
Hrs,

Module - 1) Tebrodeedicn W WGO

Concept of NGO, Role, and formation of NGO in India, Contribution of NGO |

in services in India ie. Social Services, Advocacy, and Human Rights,
Economic  Development  and  Skill  Eshancement, Environmental
Conservation, Digsaster Reliel and Rehabilitabion, Community Developmont,
Crender Equality, Research, and Innovation, Contribution o weaker sections
of the community e, Ol age homes, Orphanages, children's homes, and
Rehabilitation cenires. Examples of Local, State, Mational, and [ntermational
Level MGOs, Scope of Social Enireprencurship

I5

Module I1: Sacial Internship

Collaboration with any NGO or any other arganization at an individual level
or in 8 group of 5-8 wolunteers. Students can work on Community
Development, Environmental Conservation, Healthcare Services, Human
Rightz and Advocacy, Education, and Yooth Programs Students are expected
to work at least for 15-20 hrs with an NGO, The interng are expected 1o work
on- projects like community survevs, educational workshops, or program
implementation, With the training on the organization's mission and
procestures paired with mentors for goidance. Engagement in fieldwork with
communities and participation in research, data collection, and report
preparation,

,Total Lectures

SCHEME OF EXAMINATION
Total Marks: 50




Continuons evaluation pafiern,

Evaluation Criteria Marks
MO Class test i1t
Skiv' Short film/ content development in the 10
form of posters, leaflets or any other form on
MWGO worked with colluboration
Cillaboration with WGO for any of the praject 3
from 20-30 hrs. per semester and detail report
based on socisl internship and Viva
Todal S0
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Co —Curricnlsr Course im Cullural Aviivitbes
Course Code: UR4CAZCTH
Comrse Type: Co=curricular Credits: 2

Course Objectives:
The svllabus 15 aimed (o achicve the following ohjectives:
«  To triin students in skills to plan, manage and implement various types of events and to enable them o

effectively underiake any aclivily in the real world,
# Todevelop & scnse of discipling and commitment s an cducated individwal towards the society.
o To develop social values respecting differences among individuals, respecting diverse value and cultires,

Lenrning Outcome;
The learners will be able to:
&  Leamer will be able to solve problems utilizmg vanoos concepts, solutions eic,
s Leamer will be able to understand the power of expressions histening o others, public speaking.
»  Leamer will be able to take initiatives and responsibilities, influencing others in working for a good purpose,

taking accountability.
Unit M, | Topie Mo, of Leciores
| - | reguired
Unit-I | 5

i Lectures;
. Event Communication & Presentation Skills.

2, Special Events, Research & Planning

|
|
|
[
| 3. Advance Event Accounting & Costing |

| 4 Event Marketing, Advertising & PR
3. Event Production & Logistics
Unit-TT | Practical Sessions: 3

I, Event Communication & Presentation Skills.
2. 5pecial Events, Research & Planning
3. Advance Event Accounting & Costing

4. Event Marketing, Advertising & PR
5, Cvent Production & Logistics

Department level Culteral activities Perfarmances 15
Report Writing / Operations and Marketing 035
TOTAL (HOURS) m
Py



Semesier =1

Course Mame: CC in Calinral Activities Conrse
Code: U24CAZCCN]

Course Type Co-curricular
Focuses om Skill Development
Caters tn Lavcal
Total Lectares per weck (| Perlod is 6l minwies) 1
Credils 1

The scheme of Examinabion shall be divided as follows,

* Contimuous Evalaation Pattern

Deescription Murks
Activity related work such as 10
I = Apnending lectures
| = Practical sessions 1
®  Seminars, Conference i
Maintenance of work records and submission of sctivity report L[]
Test! Discussion’ Presentations NViva-voce by faculty in charge 10

Total 50

References:

1. 5N, Maheshwari, Cost Accounting

2. B.M. Lal, Cost Accounting

3. Senge, Peter : The Leaming Organizaticn

4. Successful Event Management By Anton Shone & Bryn Parry

5. Event management, a professional approach By Ashutosh Choturvedi
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Co-Curricolar Conrse in Sparis

COURSE CODE: 1U240CIPEDT

Course Type: Co-curricular Credits: 2

Course Objective:

1. Saudents will learn aboat the different eyeles used i the training proccss.
2. T creste norms and criterion reference standards, formative and summativeevaluation
3. To understand shout different training cveles,

Course ouicome:

Btudents will understond the concept of talent identification and methodsused for talent
developmaent in spors,

Students will understand sporis training and the different cycles used in thetraining process.
Students will understand different types and methods to develop

strength, endurance, and speed in spors training

Flexibility and coordinative ability.

Definition of Test, Measurement, and Evaluation.

The difference between norms and criterion-referenced standards, formativeand summative
evaluation.

=X B e o

S,
M.

Semester 3
Svllabus

Mo ol
Lecture

Umnit - I: Test, Measurement and evaluatinn

| ) Define test, measurement and evaluation

2) Importance of Test, Measurement and evaluation in RpOrts

3) Classification of tests in Physical Education and sports,

4) Test administration guidelines in Physical education and sports
5) BMI, Waist Hip ratio, Skinfold measurement (3 sites)

15

Unit [l= Traming in Sporis




1) Concept of talent identification end talent development insports.

2) Introduction to the sports training eyele - Micro, Meso Mocrocycle
3} Types and methods to develop - Flexibility and coordinate, Ability
4) Types and methods to develop - Strength, Endurance and

speed. 13
Teal Leclures T
Scheme of examinationTotal Marks: 50
Continuous evaluation pattern
Evaluation Criteria Murks

Sports training/practice/coaching 25

segsions on a regular basis (choose any

gamesport),

Participation in the organisation of sporting cvents, 15

wiorkshops, seminars, andso on

Participation/performance in sporis events al the 05

Dristrict, State, Mational, Intensativnul, University,

and Intercollegiate levels.

Performance in practical conducted durng beciunes LI K]

timely submission ofassignments

Total -




|




